


TODAY'S
AGENDA

Introductions

Overview of our staff presentation

Communication Scenarios 

Q&A Time



MEET OUR
COMMUNICATIONS TEAM

TORI PALUMBO LINDSAY ARNOLD BRANSON PIRATE
Director of

Communications
Digital Communication

Specialist
Storyteller



SET THE
STAGE



SHOW ME THE DATA



OUR
PURPOSE
Keep our Branson Schools
community informed - both
internally and externally

OE. 4 Enhance internal and
external communication to
promote the mission of
Branson Public Schools while
strengthening connections
with all stakeholders.



Social Media

Pirate Post Chalk Talk

Infinite
Campus

Messenger

Semester
Updates

All-District
Meeting

Marketing
Materials

District
Website

Media
Publications



DISTRICT
WEBSITE

RECENT
NEWS

DIGITAL
SAFETY

PARENTS

CALENDAR

Calendar



SOCIAL MEDIA & YOU
BOARD POLICY

Board Policy GBCB: Staff Conduct

Board Policy GBCBB: 
Protected Staff Communications

Social Media Page on Website

https://simbli.eboardsolutions.com/Policy/ViewPolicy.aspx?S=492&revid=fH1Z4wA3w3aUsrPKnDeELA%3D%3D&ptid=amIgTZiB9plushNjl6WXhfiOQ%3D%3D&secid=ruE8yj8gaZHBkLjNHWmKZw%3D%3D&PG=6&IRP=0&isPndg=false
https://simbli.eboardsolutions.com/Policy/ViewPolicy.aspx?S=492&revid=HjiXiXhddpB12mvKu9fxOg%3D%3D&ptid=amIgTZiB9plushNjl6WXhfiOQ%3D%3D&secid=ruE8yj8gaZHBkLjNHWmKZw%3D%3D&PG=6&IRP=0&isPndg=false
https://simbli.eboardsolutions.com/Policy/ViewPolicy.aspx?S=492&revid=HjiXiXhddpB12mvKu9fxOg%3D%3D&ptid=amIgTZiB9plushNjl6WXhfiOQ%3D%3D&secid=ruE8yj8gaZHBkLjNHWmKZw%3D%3D&PG=6&IRP=0&isPndg=false
https://simbli.eboardsolutions.com/Policy/ViewPolicy.aspx?S=492&revid=HjiXiXhddpB12mvKu9fxOg%3D%3D&ptid=amIgTZiB9plushNjl6WXhfiOQ%3D%3D&secid=ruE8yj8gaZHBkLjNHWmKZw%3D%3D&PG=6&IRP=0&isPndg=false
https://www.branson.k12.mo.us/departments/communications/social_media


DISTRICT
SOCIAL
MEDIA
CHANNELS

Follow us!
@bransonschools
#WEAREBRANSON



SCHOOL CANCELLATIONS
EARLY RELEASES
BACK-TO-SCHOOL INFORMATION
EMERGENCIES

INFINITE CAMPUS
MESSENGER



COMMUNICATION 
BEST PRACTICES

PARENT PERSPECTIVE

RULE OF THREE

THINK BEFORE YOU POST

CREATING AMBASSADORS



THINK LIKE A PARENT

TUNE INTO WII FM
SHOW THEM
GIVE THEM ENOUGH TIME TO REACT
TWO-WAY COMMUNICATION
MAKE IT DOABLE - KEEP IT CONSISTENT



RULE OF THREE

YOU'RE THE EXPERT
PROACTIVELY BUILD RELATIONSHIPS
BE THE VITAMIN C
SHARE & SHOWCASE
MONTHLY BOARD REPORT RECOGNITIONS



THINK BEFORE YOU POST

CHECK THE BACKGROUND
YOU ARE A ROLE MODEL
IT LIVES ONLINE FOREVER



MEDIA RELEASE



CREATING AMBASSADORS

BE "IN THE KNOW"
PROVIDE EXCEPTIONAL CUSTOMER SERVICE
EMBRACE THE ROLE
REMEMBER THE 'WHY'



SHARING
GOOD NEWS

5 W’s
At least one great photo
Google calendar invite
Remind your staff



LOGOS



SCENARIO

COMMUNICATION
SCENARIOS

You see someone speaking
negatively about a Branson

principal on the Branson Buzz
Facebook page.

Do you engage in the
conversation? 

#1



COMMUNICATION
SCENARIOS

#2SCENARIO

You are watching your child
practice with their local youth

sports team. While watching, you
hear a parent say the food

served in the school cafeterias is
unsafe, the portions are too
small, and they will not allow
their child to eat at school.

As a parent and staff member in
the district, what do you say, if

anything?



COMMUNICATION
SCENARIOS

#3SCENARIO

You notice a post on Instagram
where a parent is sharing a
video of their child’s school

project, but they caption it with
negative comments about how
the teacher graded the project.
The post quickly gains attention

and comments from other
parents. As a parent and staff

member, do you get involved in
the conversation, or do you leave

it alone? Who do you alert?



COMMUNICATION
SCENARIOS

#4SCENARIO

A teacher attends a local event
supporting students and takes a

photo during the event.
Afterward, the teacher is

considering posting a photo of
themselves and a student on
their personal social media

account, tagging the school and
using hashtags related to the
event. Should the teacher post
on social media? What factors
should the teacher consider,

such as privacy, school policy,
and student consent?



"Communicate everything you possibly can to
your partners. The more they know, the more

they'll understand. The more they understand,
the more they'll care. Once they care, there's

no stopping them. If you don't trust your
associates to know what's going on, they'll know

you don't really consider them partners.
Information is power, and the gain you get
from empowering your associates more than

offsets the risk of informing your competitors." 
  -  S A M  W A L T O N ,  R U L E S  F O R  B U I L D I N G  A  B U S I N E S S



QUESTIONS?



THANK
YOU

Go tell your story!



OUR
CONTACT

communications@branson.k12.mo.us

palumbot@branson.k12.mo.us

arnoldl@branson.k12.mo.us

417-334-6541 ext. 9009

417-334-6541 ext. 9015


